Paper / Subject Code: 67428 / BUSINESS STUDIES (MANAGEMENT) : RURAL MARKETING

Time — 2% Hours Marks — 75

N.B.: (1) All questions are compulsory and subject to internal choice.
(2) Figures to the right indicate full marks of questions.

Answer the following
What is Rural marketing? Explain its nature and different challenges of Rural marketing.
OR

Elaborate in detail about the difference between rural market and urban market.

Answer the following
Explain the term consumer behaviour also elaborate in detail about Characteristics of
Buying Behaviour
OR
Explain the roles of :
1. FCI 2. KVIC
Answer the following
Explain Agricultural Marketing. Explain the Role of Cooperatives and Self-Help Groups
(SHG) in Rural Marketing.
OR
What is commodity boards? Explain the Role and Contribution of Commodity Boards in

generating revenue to government and employment in rural India.

Select the most appropriate answer from the options given below:

Starting point for understanding the buyer is

a. Psychology  b. Stimulus response  c. Purchasing power  d. None of these
distribution system can be used to penetrate the rural market.

a. Satellite b.selective c. exclusive d.intensive

White revolution refers to .a. Aquaculture b. Milk c. poultry  d. None of
these
The role of is increasing day to day in the manner of decisions for purchase.

a.women  b.men c.child d.group

56981 Page 1 of 4

X279Y59B3ABX279Y59B3ABX279Y59B3ABX279Y 59B3AB

15

15

15

05



Paper / Subject Code: 67428 / BUSINESS STUDIES (MANAGEMENT) : RURAL MARKETING

5. Which of the following are institutional sources of rural credit?
a. Regional rural banks  b. Landlords - c. Traders d. Moneylenders
4.B State whether the following statements are True or False. 05
1. Rural consumers are a homogenous lot.
2. Need recognition is the first step in a buying decision
3. Unfair business practices include misrepresentation.
4.  Indian buyers too do frame uniform price policy in rural area.
5. FClis astatutory body set up in 1965 under the Food Corporations Act 1960
4.C Match the Pairs: 05
Group ‘A’ Group ‘B’
1. | Affordable pricing and smaller packaging A. Product
2. | Mobile vans for distribution B. Price
3. | Community events and local fairs C. Place
4. | Product customization for local needs D. Promotion
5. | Using local influencers and leaders E. Marketing
5." . Write Short Note on: (any three) 15
1.  Agricultural Exports
2.  E-Chaupal
3. ~Role of Banks in Rural Marketing
4. APEDA
5.  Marine Products
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